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COMPETITION RULES
1. The promotional competition is organised by Energizer Batteries a division
of Energizer (Proprietary) Limited, collectively known as the “Promoters”.
2. The competition starts on 1 October 2015; 00h00; ends on 31 December
2015; 23h59 (both dates inclusive); winners will be drawn randomly
throughout the campaign. Prize split will be 50% of prizes won in October 30%
in November and 20% in December 2015.
3. Entrants will be eligible for any competition prize and prizes will be drawn
and allocated randomly by an automated system. Prizes includes a. 110 units x
SALTON 2 PC BREAKFAST PACK b. 110 units x GEORGE FOREMAN GRILL
& GRIDDLE c. 110 units x RUSSEL HOBBS HAIR CLIPPER d. 110 units x
SALTON WAFFLE MAKER e. 110 units x SALTON JUG BLENDER WITH
MILL f. 110 units x RUSSEL HOBBS GLASS JUG BLENDER g. 110 units x
SALTON S/STEEL 2 SLICE TOASTER h. 110 units x SALTON ELITE
S/STEEL CORDLESS KETTLE i. 110 units x RUSSEL HOBBS SANDWICH
PRESS j. 110 units x RUSSEL HOBBS BLACK BREAKFAST PACK k. 110 units
x RUSSEL HOBBS GLASS KETTLE l. 110 units x RUSSEL HOBBS S/STEEL
KETTLE m. 110 units x RUSSEL HOBBS STICK BLENDER n. 110 units x
RUSEL HOBBS SATIN HAND MIXER MIXER DUO o. 110 units x RUSSEL
HOBBS GLOW SMOOTHIE MAKER p. 110 units x RUSSEL HOBBS SALT &
PEPPER MILL q. 110 units x RUSSEL HOBBS STEAM SPRAY IRON r. 110
units x ETI TURBODRYER 3500 s. 110 units x WHITE POWER BANK
4. Winners will be provided with a detailed description of all elements of the
prize when contacted by the fulfilment agent.
5. Judges’ decision is final and no correspondence will be entered into.

6. Prizes are not exchangeable for cash.
7. Entry is open to anyone except employees (and their immediate families),
directors, members, partners, agents or consultants of Energizer, The Creative
Counsel and Channel Mobile, or any person directly or indirectly controlled by
the Promoters, their agencies, advisers, dealers and suppliers identified by the
trademarks owned or licenced to Energizer, The Creative Counsel or Channel
Mobile.
8. Entrants may enter via via USSD (costs 20c per 20 seconds); and will be
disqualified if they have won an Energizer in the last 3 months.
9. This competition is only open to residents of the Republic of South Africa;
winners will be required to present their SA ID book.
10. Winners must be in possession of a valid driver’s licence/passport.
Winners under the age of 18 redeem their prize at the discretion of and under
the supervision of a parent or guardian. Parent or guardian’s ID may be
required at time of redeeming the prize.
11. By entering the promotional competition, all participants and winners
agreed to be bound by these rules which will be interpreted by the Promoters,
whose decision will be final and binding.
12. Promoters reserve the right to amend, modify, change, postpone, suspend
or cancel this competition and any prizes that have not yet been subject to
draw, or any aspect thereof, without notice, for any reasons that the Promoters
reasonably deem necessary.
MECHANICS
13. Participants may enter the promotional competition as many times as they
wish over the promotional period, provided that participants purchase the
Participating Products each time and complete the Promotional Competition
Entry including entering the unique code. a. All entries from Disqualified
participants’ cell phone numbers will be rejected; b. No computer based
entries will be accepted; c. Any cell phone number that enters more than 3

(three) times within a 24 hours period will be locked out of the promotional
competition for 1 (one) day (“Blocked Participants”);
PRIZES
14. There are a total of 2060 prize items to be won. The prize items (“the
Prizes”) are: a. 2060 hard prizes, amounting to a total prize pool of one million
rand. Winners will be required to complete and submit a winners form, as well
as supply a copy of their valid ID within 48 hours of being confirmed a winner,
to enable the Promoter to ensure compliance with these rules and the
Consumer Protection Act 68 of 2008. Should any winner refuse or be unable
to comply with this rule for any reason, such winner will be deemed to have
rejected the Prizes and it shall revert back to the Promoter
FULFILMENT RULES
15. Winner selection will be conducted in adherence to good audit practice.
16. Winners will be contacted within 72 hours to co-ordinate redemption of
their prize. Winners will be contacted up to 3 times by phone call and twice by
sms, thereafter it is the winner’s responsibility to contact the fulfilment agent.
Winners must contact fulfilment agent within 3 months or forfeit the prize.
17. Winners who do not claim their prize or provide the required documents
within 3 months will forfeit their prize.
18. The Creative Counsel will handle the complete fulfilment of the prizes. No
travel arrangements will be required as all prizes will be couriered
individually.
19. The prize fulfilment dates will be agreed upon with the sponsor and the
winner, giving the stipulated days’ notice as specified by the prize supplier,
maximum 3 months.
20. Winners are responsible for any additional expenses, including all
incidentals not listed as part of the prize package.
21. No refunds are available once the product has been utilised.

INDEMNITY RULES
22. The sponsor and fulfilment agent do not give any representation,
warranties or guarantees in respect of the suitability of the product. The
customer warrants that he/she acquaints themselves fully with the product
and that he/she did not make any decisions solely reliant upon any
professional advice or representation from the sponsor or fulfillment agent.
The customer confirmed that he/she has satisfied themselves in relation to all
matters regarding the product. All promotional material, pictures, illustrations
and descriptions are for illustration only and do not form part of the
agreement.
23. This agreement shall constitute the entire understanding between the
parties and, as such, including this clause, may not be altered or modified
except by an agreement in writing signed by all parties.
24. The sponsor and fulfillment agent do not guarantee the safety standards or
satisfactory performance of any supplier. Utilising of the prize products may
be dependent on certain factors beyond the sponsor and fulfillment agent’s
control and neither will not be held liable for the cancellation, postponement
or price increases enforced by the supplier.
25. The sponsor and fulfilment agent shall not be liable to the customer for the
death, personal injury, direct and/or consequential damages or losses of any
customer in respect of the product supplied by a third party supplier. The
customer hereby agrees to defend, indemnify and hold harmless the sponsor
and fulfillment agent against all suits, actions, claims, judgments, injury,
direct and/ or consequential damages or losses or other liabilities, and all costs
and expenses which may arise from the product or the omission of supplying
the product by any third party supplier.
26. Winners under the age of 18 redeem their prize at the discretion of and
under the supervision of a parent or guardian. Parent or guardian’s ID may be
required at time of booking the prize.

27. Winners must ensure that they comply with any medical and vaccination
requirements of the prize.
PUBLICITY RULES
28. The sponsor retains the right to use winners’ image, reviews and
testimonials for publicity purposes for a one year period post the fulfillment of
the prize. Thereafter, the sponsor must formally request permission for same
from winner and approval is solely at the winner’s discretion. All publicity on
winners under the age of 18 must be formal consent of their parent and/or
guardian.
29. Publicity endeavours will be within legal and reasonable ethical confines,
especially regarding usage of images of winners under the age of 18.

